
Davide Pintore
Digital Product Designer

"I design digital experiences that reduce complexity and respect 
how people actually work."

Hybrid background in computer science, visual design, and front-end development. I design 
interfaces and digital systems with a focus on clarity, scalability, and reducing cognitive load — 
integrating AI tools into the process when they help accelerate exploration and iteration.

davide.pintore98@gmail.com
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About Me1

My path into design wasn't linear. I started with Computer Science, moved into Graphic 

Design, and found my home in UI/UX and digital product design — where analytical thinking 

meets human empathy.



I approach every project by listening first: interviews, observations, data. Only after 

understanding the real problem do I design solutions. What drives me is turning complex 

systems into clear, intuitive experiences — whether that means restructuring an information 

architecture or crafting a pixel-perfect interface. 



I recently completed two intensive UX/UI programs (Boolean, 5 months; Masamune, 1 month) 

and was selected for a paid engagement straight out of training — designing and developing a 

real product from research to code.

How I Work2

I believe good design is evidence-based. My process follows a research-first approach: I 

validate assumptions before committing to solutions. 



I work comfortably in Agile Scrum environments — running sprints, participating in stand-ups 

and retrospectives, and iterating based on real feedback. I build scalable Design Systems 

using Atomic Design principles, ensuring every component has a clear purpose and every 

decision is traceable.

3 Skills & Area of Expertise

UI Design

Design Systems (Atomic Design)  

UI Kits

Visual Design 

Responsive Design

Interactive Prototyping

UX Research

Q ualitative interviews

surveys 

usability testing 

benchmark analysis 

personas 

journey mapping

UX Design

Information Architecture  

User Flows 

Wireframing 

Development

H TML 

CSS 

JavaScript

React fundamentals

Next.js

Tailwind CSS

Framer motion

Typescript

Tools

F igma 

Miro 

Maze 

Adobe Creative Suite 

VS Code

AI (Claude, GPT)

Methods

Agile Scrum  

Design Thinking 

Double Diamond framework

User-Centered Design (UCD)

Jobs To Be Done (JTBD)

Lean UX
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2026

2026

2024

2022

2019

Education & Certifications

Boolean Tech Academy
UX/UI Designer Certificate (5 months, intensive course with real project final work).

Masamune Academy
UX/UI Designer Certificate (1 month, intensive full-time training with real clients and Agile 
Scrum framework).

Coursera
Meta Front-End Developer Certificate (HTML, CSS, JS, and React fundamentals).

Academy of Fine Arts Santa Giulia, Brescia
BA in Graphic Design (Visual communication, typography, branding, and editorial design).

ITIS Leonardo Da Vinci, Pisa
Diploma in Computer Science (Logic, algorithmics, database systems, networking).

5 Case Study: ClinicSoul

"ClinicSoul — Validating an AI-built product through UX Research"

Role Duration Method

UX Researcher & Designer 1 Month (Sprint) Agile Scrum

ClinicSoul was a clinical management platform that had been built almost entirely through AI-
assisted ideation and internal assumptions — without any structured UX research. My team's 
challenge wasn't to design something new from scratch. It was to understand whether the existing 
product solved the right problems.



What we found was striking: the AI had hallucinated entire workflows that didn't match how doctors, 
receptionists, and clinic owners actually work. Features were misaligned with real clinical processes, 
the information architecture was confusing, and terminology created ambiguity rather than clarity.



I conducted 4 semi-structured interviews with clinic owners, practitioners, and receptionists, plus a 
survey with 23 participants. Through interactive Figma prototype walkthroughs, we mapped end-to-
end patient flows and extracted direct user evidence.



Key insights emerged around three themes: naming and visual clarity (users found the terminology 
confusing), flexibility (clinics needed the software to adapt to their workflows, not the other way 
around), and system guidance (professionals expected proactive support rather than rigid 
automation).



Based on these findings, I restructured the entire Information Architecture into a flat, intuitive 
hierarchy built around 5 core operational pillars — all directly accessible from the dashboard. I also 
conducted a benchmark analysis against 5 competitors (XDENT, Alfadocs, Cliniko, MioDottore, 
Doctolib).

Clinicsoul • UX Artifact

ClinicSoul Insights

Naming & Visual Clarity

Terminology consistency

The distinction between 'appointments' and 'visits' 
creates ambiguity when reading both the clinical 
record and the calendar.

Information hierarchy > features

Professionals value clarity of structure and 
navigation more than the sheer volume of available 
features.

Flexibility & Adaptability

Different roles, different priorities

Different roles (owner, doctor, receptionist) require 
distinct information priorities and views, not a single 
neutral interface.

Flexibility as a top priority

Clinics expect the software to adapt to existing 
practices; overly rigid flows are perceived as 
obstacles.

System Guidance & Support

Smart filters

Professionals expect active support in preventing 
errors related to allergies, intolerances or clinical 
conditions.

AI as assistant, not pilot

AI is perceived positively when it provides optional 
suggestions without removing control and visibility 
from the user.

Color as operational code

Colors are used as a functional code to quickly 
interpret the schedule, not as a purely aesthetic 
element.

From 'startup' to 'trust' look

An aesthetic perceived as too futuristic clashes with 
expectations of seriousness and stability in medical 
contexts.

Data legal integrity

Users expect the system to strictly enforce 
accounting rules and prevent non-compliant 
operations.

Digital acquisition

Need to quickly integrate documents and images 
from mobile devices into the medical record.

Preserving the human touch

Strong focus on keeping human relationships 
central, with AI as backstage support rather than the 
main point of contact.

Availability visualization

Need for a richer calendar view that shows 
availability, absences and overlaps to make 
rescheduling easier.

UX Research Output

Clinicsoul • UX Artifact

ClinicSoul IA Map
Restructured Information Architecture • 5 Core Pillars

UX Research Output

Calendar

View → Filters

Edit → Delete

New appointment →

Start visit → Notes

Form → Create

→ Completed visit

Patient 
Management

Patients list

Patient profile

→

→

Search →

Summary

Documents

Create patient

Medical record Appointment

Invoices Consents

Home Clinic Management

Operators

Services

Statistics

→

→

Profile

New Service → Edit Service

Accounting
Invoices →

Subscription

Invoices list →

→ Manage plan

Create Invoice

→ Usage

→ Finalize

Settings General Plugins integrations Referral program

6 Case Study: Fiseogest

"Fiseogest — From Research to Working Product"

Role Duration Method

UX/UI Designer & Developer 1 Month Agile Scrum (Paid Engagement)

Fiseogest was my first paid professional engagement — four of us was selected right after the 
Masamune program to design and develop a management platform for physiotherapy clinics. This 
project was more vertical than ClinicSoul: I owned the entire journey from user research to front-end 
code.



We started by interviewing physiotherapists and osteopaths to understand their daily operations, 
pain points, and unmet needs. We clustered and analyzed interview data (notes and audio 
recordings) using AI-assisted analysis, then synthesized findings into a pain map that visualized 
where the biggest friction points lived.



From there, we designed the complete information architecture, user journey maps, and a full set of 
mockups covering all key pages and functions. I also built a Design System to ensure consistency 
across the product.



What made this project special was the end-to-end ownership: after the design phase, I contributed 
directly to the front-end development, bringing the product from wireframes to a working 
application. Working in weekly Scrum sprints with full ceremonies (stand-ups, reviews, 
retrospectives), I experienced what it means to ship a real product under real constraints.

Fiseogest • UX Artifact

Fiseogest IA Map
Physiotherapy Management Platform • Simplicity and Flat Hierarchy

UX Research Output

Schedule

New Appointment →

Status Management

WhatsApp Recall →

Create & Sync

→ Arrival, Pending, Checked-out

Automated Messaging

Home Patients Patient Profile →
Overview

Documents

Medical Record

Payments

Therapy Pathway

Incomes
Bulk Actions

Data Export

→

→

Invoicing & Batch Processing

CSV, PDF, JSON

Fiseogest • UX Artifact

Physiotherapy Appointment Booking Flow
UX Research Output

01 0-5 sec

Start & Search Slots

02 5-15 sec

Patient Selection

03 15-30 sec

Visit Setup

04 Instant

Success & 

Automation

User Actions

Opens FisioGest while on 
the phone and looks for an 
available slot

Emotions

Light pressure

Painpoints

Difficulty viewing free 
gaps in paper/digital 
agendas. Must mentally 
track slots while talking

Searches patient using '+' 
button. Types name or tax 
code

Risk of errors with 
same-name patients, 
slow manual search on 
unordered lists

Enters date, time, and 
treatment type. Selects 
from active treatments list

Date/time input not 
smooth on mobile, lack 
of shortcuts, treatment 
list too long

Confirms appointment and 
ends call. System activates 
recall automatically

Uncertainty about 
sending reminders. 2-3 
sessions lost weekly due 
to missed 
communication

Maximum focus Operational efficiency Relief

Design Opportunities

Time gaps become 
clickable free slots in 
Day View. Green 
highlight on available 
times

Predictive search by 
Name/Tax Code with 
avatar and last 
appointment context

Quick pills for common 
treatments and preset 
dates. Active clinical 
path pre-selects visit 
type

Immediate visual 
feedback 'Appointment 
confirmed' + automatic 
WhatsApp recall 24h 
before

Fiseogest • Ui Artifact

Fiseogest Prototypes
IDeation

01

Card List
Calendar overview

Card view maximizes scanability 
and one-handed use. Essential 

info is front and center.

02

Progressive Disclosure

Appointment

Use of accordions 

and Progressive Disclosure 


to reveal notes and quick CTAs 
(WhatsApp/Profile) without losing 

list context.

03

Immediate Feedback

New Appointment

Instant visual feedback reassures 
users that reminders 


are automated, reducing 
forgetfulness anxiety.

01

Quick Access

Patient List

Predictive search (by name or tax 
code) and advanced demographic 

filters for instant directory scanning 

and retrieving medical history in 

seconds.

02

Intuitive Navigation

Patient Profile

Five-tab thematic layout to reduce 
cognitive load. Direct CTAs for “Call” 

and “WhatsApp” integrated for 
immediate patient follow-up.

03

Motivational Support

KPIs and Pain Map

Track progress with VAS charts and 
improvement indicators (%). Clinical 

trend visualization boosts patient 
awareness and therapy adherence.

Advanced  Clinical  Workspace

Therapeutic Pathway
Full patient history at a glance: 
appointments, therapies, and 

progress in one chronological view.

Fiseogest • UI Artifact 

Design system
The product foundation — UI Library, Design Tokens, and Accessibility Principles

Ideation

Technical Approach

Stack Tailwind CSS + Shadcn UI

The system is built on Tailwind CSS and 
Shadcn UI libraries, ensuring smooth 
transition from design to code. Every token 
defined in Figma has a direct counterpart in 
the codebase.

Cross-Device Consistency

Mobile-First Logic

Each component is designed with a Mobile-
First approach, optimizing touch targets (min 
44px), fluid spacing, and responsive 
hierarchy from 375px to 1440px.

Inclusive Design

Accessibility & Color Blindness

Accessibility focus: use of alphabetical text 
indicators (H/M/L) integrated into priority 
badges, ensuring readability even for color-
blind users (WCAG 2.1 AA compliant).

Color Tokens

BRAND

brand/primary brand/primary-hover brand/primary-soft

#377D60 #0A6440 #E0F3EA

NEUTRALS

background/base surface/default surface/subtle border/default

#F5F5F7 #FFFFFF #F0F2F4 #E0E4EA

STATUS & TEXT

text/primary text/secondary success/fg danger/fg

#1E2933 #5B6470 #0B7A4B #B42318

Typography Scale

Style Size/Weight/LH Sample

H1 – Page Title 24px / SemiBold / 
32

Heading 1 — 
Patient 
Overview

Inter Typeface

Design Tokens Buttons — States Inter 16px

PRIMARY BUTTONS

Book Visit Book Visit Loading Book Visit

Default Hover Loading Disabled

bg: brand/primary Radius: 8px Height: 40px Padding: 0 16px

SECONDARY OUTLINED

ExportExport Export

Default Hover Disabled

bg: surface/default Border: 1.5px border/default Radius: 8px

GHOST (TEXT)

Cancel Cancel

Default Hover

bg: transparent Color: brand/primary No border

Status Badges — Status Pills Accessibility Optimized

Pending UnpaidConfirmed Absent Paid

Notification

ALPHA INDICATORS (H/M/L) — ACCESSIBILITY

High priority Medium priority Low priorityH M L

WCAG 2.1 AA Color + Text Color-blindness safe

H2 – Section Title 20px / SemiBold / 
28

Heading 2 — 
Schedule for 
Today

Font: Inter Typeface: Sans-serif Source: Google Fonts

H3 – Card Title 16px / SemiBold / 
24

Heading 3 — 
Appointment Details

Body – Default 14px / Regular / 20
Body text for 
descriptions and 
content.

Label – Small 12px / Medium / 20
Body text for descriptions 

and content.

Meta / Caption 12px / Medium / 16 Meta — 09:30 AM · Dr. Smith 
· Room 3

Button / Tab 14px / Medium / 20 Book Appointment

Input Fields — States

SEARCH BAR

Search patient…

Height: 40px Radius: 8px

TEXT INPUT STATES

Patient name

Enter name…

Default State

Tax ID code

RSSMR

Required field

Height: 40px Radius: 8px

Focus ring: brand/primary

Icon: lucide/search

Visit date

June 12, 2026

Focus Ring Enabled

Border: 1.5px

Error: danger/fg

Padding: 0 12px

Form Inputs

Navigation — Mobile & Desktop Responsive Architecture

BREADCRUMBS

Dashboard Patients Mario Rossi Visit 06/12

Separator: ChevronRight Color: brand/primary

Active: text/primary

MOBILE BOTTOM TAB BAR

Agenda Patients Revenue

Icon: 20px Active bg: brand/primary-soft Touch target: 46px

DESKTOP SIDEBAR NAV

Agenda

Patients

Width: 84px Item: 68x68px Border-right: border/default

Design System v1.0 Base Unit: 8px Grid: 8-12 column Breakpoints: 375 / 768 / 1440 Radius: 8px default

7 Case Study: Lume

"Lume — Making Energy Bills Understandable"

Role Duration Method

Lead UX/UI Designer 5 Months Coordinated Team / Research

Lume was a smart energy management app commissioned by IMILLE studio. The problem was clear: 
people don't understand their energy bills. Terminology is cryptic, data is hidden, and there's zero 
perception of how much they could actually save.



As Lead Designer in a team of 3, I guided the entire research and design process. We started with a 
mixed-methods approach: a survey distributed to 77 users gave us the quantitative landscape, while 
8 in-depth 1:1 interviews revealed the emotional frustrations behind the numbers. Benchmarking and 
usability testing on competitors showed us where existing solutions fell short.



The solution centered on three pillars: a real-time dashboard that makes consumption data 
immediately readable, a gamification system with savings challenges that make the abstract 
tangible, and educational tooltips that demystify technical terminology (like the difference between 
electricity and gas billing cycles).



We also created Lume's mascot character to give the brand a friendly, approachable personality — 
reinforcing that energy management doesn't have to feel intimidating.



I coordinated deadlines, facilitated design decisions, and supervised the final UI — delivering a 
complete Design System that ensures scalability and consistency.

Lume • UX Artifact

Research Data
Qualitative & Quantitative findings from user research

UX Research Output

8
Interviews

77
Surveys

30–55
Age Range

K EY  I N S IGHT

Users don't want less data. They want data that is clearer and more 
understandable.

Qualitative Research — 8 interviews

01 They only look at the amount and due date

02 Technical language generates distrust

03 6 out of 8 users do not provide meter readings

04 Saving is seen as a sacrifice

Quantitative Research — 77 surveys

"If you could change ONE thing about the bill reading/management experience, what would it be?"

25% 22,6% 16,1% 6,5%
Clarity & simplicity Other (spontaneous) Better graphics & UX Cost breakdown

22.6% answered "other", spontaneously mentioning:

• Desire to pay by card

• Real-time consumption view

• Removal of costs like the TV license fee

• Benefits for long-term customers

Insights

1 The bill causes anxiety
Users only look for the final amount.

2 Numbers are perceived as complex
Technical charts are not understood without context.

3 Meter reading is seen as a chore
It is not a spontaneous action but a stressful task.

4 People want to save, but don't know where to start
There is intention, but no direction.

5 Saving is more motivating when visible over time
Users respond better to progress than punishment.

What Users Desire

Simple, readable charts and 
the ability to compare (month 

vs month, €/kWh)

View data in real time Greater incentives for 
positive behaviors regarding 

sustainability/savings

Desire to understand better

Lume • Ui Artifact

Lume Interactive Prototypes
Ideation

Profile & Overview



A personalized home that greets the user by name, showing live consumption, plan 
details, and quick access to key features — designed to reduce cognitive load and 
make energy data feel approachable from the first tap.

Dashboard



Real-time and historical energy data visualized through clear, readable charts — 
daily, monthly, and yearly views that let users compare patterns and understand 
their consumption without technical jargon.

Bill



A simplified bill experience that breaks down costs into understandable segments, 
highlights payment status, and shows the split between daytime and nighttime 
usage — replacing anxiety with clarity.

Challenges



A gamified coaching system where a mascot guides users through weekly micro-
actions (lower heating, shorter showers) — turning energy saving from an abstract 
goal into small, trackable habits with visible progress.

Thank you for reading.

Full interactive case studies and live projects are available in my portfolio. Let's build something clear 
together.

Portfolio:


davide-pintore.site

davide.pintore98@gmail.com +39 3404270038

mailto:davide.pintore98@gmail.com
https://dartle-portfolio.vercel.app/
https://www.linkedin.com/in/davidepintore/
https://github.com/DartleDartle
https://www.davide-pintore.site/

